Desktop Publishing 


Symposium: 
Thursday, July 19, 5 to 8 p.m. 
Princeton Marriott, Forrestal Village 


Demonstrations, Exhibits, Networking 
Free Admission, Cash Bar 
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Princeton Desktop Systems VP Toolbox NeXT at Forrestal Village 
Page 8 Page 10 Page 11 


June Opera used a Mac for its successful ‘Real People’ campaign (see page 6) ; U.S. 1 uses Ventura Publisher, 
along with a 24-inch monitor, to crank out pages such as the one shown in various forms above. 
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A PrePress 
Solution is Here. 


Professional PrePress is an integrated group of software applications encompassing 
the three phases of page layout—input, composition and output. Input photographs, 
transparencies, or text from a variety of scanners and computer systems. Manipulate 
images, create graphics, text, even bar codes and compose your layout. Output color 
separated films to a number of high resolution imagesetters. PrePress is an open system 
based on Macintosh and SUN platforms. All tasks have been optimized for ease of use 
and quick results. Whether you're a small, specialized producer or a large pre-press 
house, there is a Professional solution to suit your needs. Please call to receive additional 
information, or to arrange for a demonstration. 
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How many computer graphics companies 
does it take to get the message? 


You're deciding on spending five 
thousand - or seventy five thousand — 
to enhance or install a system. Or you 
already have, and it's gathering dust. 
Some of you are just short on time 
and staff for the next slide show or 
newsletter deadline. VidEOS will roll 
up Our sleeves and make your project 
work. Ask our clients. 

Se 


Content makes or breaks your 
presentation. So why pay other 
vendors to learn your language — or 
even their own? Technical, medical, 
industrial, executive and professional 
are spoken clearly at VidEOS. Ask for 
samples in print, 35mm slide, video- 
tape. . .we've collected quite a few 
over 17 years. 


Electronic meetings. Desktop video. 
Interactive multimedia. Are you ready 
for the next step? As a beta-test site 
and independent systems developer, 
VidEOS is actively involved in defining 
the next generation of presentation, 
for the here and now. . . and the 
high frontier. 

& 


System Consulting 


“Couldn't have done it 
without you. You deserve 
software and support 
credit, 


Princeton Graphic Productions 
Sr. Computer Graphics Designer 


“Thanks for saving my can. 


That other vendor sold me 
a bill of goods — you made 


it work.” 
Johnson & Johnson 


Custom Speech Slides 


“Best slides at the 
conference. Thanks again.” 
Brunswick Seat Co. Manager 


“Extraordinary. Wild 
stuff!” 


Meeting producer for 
Ethicon, Seagrams 


Presentations 


“Your work has had a 
dramatic impact — literally 
every major SSI research 
project was included by 
the National Commission 
on Space in their report.” 


Greg Maryniak, Executive V.P. 
Space Studies Institute 


“The various hardware and 
software salesmen and 
network ‘specialists’ speak 
quickly, as if in a perpetual 
panic. I think they mean 
well, but I have often 
received contradictory and 
senseless recommen- 
dations. We trust your 
experience and honesty. 
Thank you again for your 
help.” 

The Daily Princetonian 

Princeton University 


“That cell diagram and the 
charts are beautiful! The 
doctors were very pleased. 
Great work!” 


Meeting Vendor for 
Merck Sharp & Dohme 


Video Animation 


“Fantastic. We paid more 
for a big paintbox 
headache last year.” 


Phokus Inc. 
Video Producer 


Desktop Video 


“The board of directors was 
dazzled. Your technology is 
amazing.” 

Royal Doulton V.P. 


ne. 


Publishing 


“This [issue] looks better 


than they ever have.” 


David S. McMorran 
Mettler-Toledo, as volunteer editor 
for NATAS Notes 


“Our Ventura Publisher 


expert.’ 
Richard K. Rein 
U.S. 1 Publisher 


“This is the look. You 
understand the content. 
We know we're in good 


hands.” 
Johnson & Johnson 


Interactive Multimedia 


“... exciting Vision 291 


proposal. Your VidEOS® 
system is very promising. 
You must be the man of 
the hour. Perhaps we can 
work together. Keep me 
posted.” 

Patrick Moraz 

The Moody Blues, keyboards 
Swiss Septenniel lead performer 
StarPeace — Symphony for 700 


Call or FAX to discuss your project. We get the message. You get rave reviews. 


VidEOS" 


ao 


609-695-3516 voice 
609-695-3520 fax 
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Computerware 
Has The Resources 


Workshops 


Leasing & Financing 


Hardware Trade-In Equipment Rentals Service & Repair 


To Maximize Your Apple® Computer I nvestment. 


Call 800-937-2589 for information on any of 
Computerware’s Value Added Services. 


Come See Us at the Desktop Publishing Symposium 


Computerware will be demonstrating Apple and MS-DOS® computers networked in a desktop publish- 
ing environment, using Quark® XPress® and Aldus® PageMaker®, plus a QMS® color laser printer. 


Get Ready for the Next Generation in Desktop Presentations—With the Apple Macintosh® IIfx, the 
fastest Macintosh designed. Now complex three-dimensional modeling, real-time animation and image 
processing are simple and quick. Add a graphics card and photographic-quality color images come to 
life right on your screen. 


g 


Stop by any Computerware location to talk with one of our Macintosh 


specialists and to pick up your Computerware Resource Kit. It’s packed =. 
with valuable information that will show you how to get the most from 


your computer system. 


Authorized Dealer 


LOMBLUTER 


Connecting Point 333 


Our People Make the Difference 


2940 Brunswick Pike ¢ Lawrenceville, NJ ¢ 609-883-6660 


Langhorne, PA * 215-757-4900 Jenkintown, PA * 215-886-6000 _ King of Prussia, PA * 962-5500 
Edison, NJ ¢ 201-248-9100 Wilmington, DE * 302-999-1830 


Apple, the Apple logo and Macintosh are registered trademarks of Apple Computer, Inc. MS-DOS is a registered trademark of Microsoft Corporation. 
Quark and XPress are registered trademarks of Quark, Inc. Aldus and PageMaker are registered trademarks of Aldus Corporation. QMS is a registered trademark of Laser Connection. 
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We'll see you at the U.S. 1 Desktop Publishing Symposium! 


s 
D ..to the world of Full Color Publishing 
[ Vp with Silicon Graphics workstations. 


r Se 


FULL CoLoR ComputinG FE 335 
introduces . ‘< ae 
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FULL COLOR PRE-PRESS™ FF - 
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FULL COLOR PRE-PRESS ™ is a : | : 


professional quality color pre-press | 
system operating on the complete line of 
Silicon Graphics workstations. 


FULL COLOR PRE-PRESS ™ allows 


complete control over all phases of 
graphics production, from concept to print. 


FULL COLOR PRE-PRESS ™ is a color 
design system offering capabilities including 
image compositing, mask creation, color 
correction, photo retouch, and page design 
and layout. Input options include high 
resolution scanners, PostScript ™, and other 
Silicon Graphics product file formats. Output 
options include color proofs, photographic film, 
and color separations. 
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FULL COLOR PRE-PRESS ™ will output color 
separations to PostScript ™ imagesetters with 
optimized settings for Optronics, Compugraphics, 
Linotronics, and Varityper. 


For more information, contact Krismark Corporation, 
the exclusive North American distributor of FULL COLOR 
PRE-PRESS ™, FULL COLOR SEPARATOR ™, and 


FULL COLOR PUBLISHER ™ 
(203) 438-5227 : FAX: (203) 431-6743 
= fee. 
: ave 7 Neshaminy Interplex 
COMPUTING, INC. age ‘ Ai 
(203) 438-5227 SA Si hh Con Graphics ase Pennsylvania 19047 
Regret as ras 6 as 


90 Grove Street, Suite 110, Ridgefield, CT 06877 


Production by Full Color Production Services. Photographic images by Studio 65. + 
All registered and unregistered trademarks used, herein, are the exclusive property of their respective companies. == 
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IBT - Integrated Business Technology 


Management and technical solutions for corporate 
information and business requirements. 


¢ Systems Integration 

¢ Business Systems Solutions 

¢ Computer Facilities Planning 

¢ Hardware and Software Technology 

¢ Communications Network Solutions 

¢ Mergers, Acquisitions and Consolidations 


Call 201-422-9224 


If it is important to your organization, IBT is also certified with the State of New Jersey as a minority business. 


TONER CARTRIDGE 


Brand New: From $84.95 
Toner Cartridges 


IE tas Ol 
8 


Advanced Process Brings You The 
Long-Life Recharged Cartridge 
FORA 


00 
S46. Long-Life RECHARGE 


* UP TO 50% MORE PRINTING & 
up to seven or more recharges on 
each cartridge! 


For these copiers or printers 
Canon, Hewlett Packard Laser Jet, 
Apple LaserWriter, Corona, QMS 


and Others... 


Qnly 


« Includes Replacement 
Felt w/exchange 


©100% Guaranteed 


°F | 

| $10.00 | FREE Pick Up /Delivery 
OFF | 

| your Firsts || ELDON LASER CHARGE 
: any a oa : 800-252- 0136 


880 Georges Road, North Brunswick, NJ 08902 


Real Opera and Real DTP 


Last year’s expenses: $6,000; now with DTP, $887.16. 
What about hidden costs? Some, but not that many. 


desktop publishing sys- 
tem does not a designer make,” my 
boss at the June Opera Festival says 
definitively. ““Let’s say that your 
position were to become vacant 
(you don’t have any secret plans, do 
you?). The first thing on my list 
would not be to go out and buy a 
Mac. It’s only as good as the person 
using it, and who says I could find 
someone who could handle it?” 

Who indeed? When I first met 

- Deborah Sandler, executive direc- 
tor of the June Opera Festival of 
New Jersey (which just wrapped up 
its acclaimed seventh season of 
opera at the Lawrenceville School), 
to discuss my becoming the 
festival’s marketing director, she 
gave me a self-mailing direct mail 
brochure, a 48-page, magazine- 
sized program book, and a number 
of other documents from past sea- 
sons. 

“You say you can do all this stuff 
on your Macintosh?” she asked in- 
credulously. 

“Sure,” I said, conveniently 
leaving out the fact that I had never 
done any serious desktop publish- 
ing in my life. After all, in six years 
of using the Macintosh, I had never 
once opened any of the instruction 
manuals for the machine or the var- 
ious kinds of software I had used. I 
just picked it up. How much harder 
could desktop publishing be? I 
would soon find out, because I got 
the job. 

These days, just about everyone 
has a computer capable of some 
form of desktop publishing. And 
for those with a Macintosh, getting 
started requires no more than a toll- 
free phone call to a discount soft- 
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ware distributor, such as MacCon- 
nection of Marlow, New 
Hampshire. It seems easy, it looks 


Cham 


pagne 
Print 
a Commanications 


Call or Write for a FREE Brochure 


Interface Communications Group 


PO Box 6305, North Brunswick, NJ 08902 
Phe Phone: 908-248-9188 Fax: 908-248-9312 


easy, and in my experience, it is 
pretty easy. But that doesn’t mean 
that desktop publishing is necessar- 
ily the right decision. 

Will you save money by doing 
desktop publishing, rather than hir- 
ing designers and typesetters? Def- 
initely, if you already have the 
hardware, and you will probably 
break even if you have to buy the 


The good — and 
bad — part about 
desktop publish- 
ing is that you 
have total control. 
There is no limit 
to the possible 
permutations of 
your design. 


hardware. Will your product be sat- 
isfactory? If you have an eye for 
design, or have done any sort of 
graphic work in the past, it very 
well may. 

But will you save time? Well, 
that is a question of definition. In 
absolute terms, the time it takes for 
your project to go from concept to 
completion will be much shorter 
than it would be with designers and 
typesetters. But you or someone in 
your Office who right now has other 
duties will be doing the work — 
laborious, time-consuming, dis- 
tracting work — and not doing 
something else that needs to get 
done. And that kind of time, as they 
say, is money. 


Project 1: Direct-mail brochure, 
Bobby Short benefit concert. 

When I arrived at the June Opera 
in January, plans were already 
afoot for a benefit concert featuring 
the New York cabaret singer Bobby 
Short, scheduled for March 3. A 
graphic designer who was volun- 
teering her time had agreed to help 
with the creation of a direct-mail 
piece to publicize the concert. 

The designer had already come 
up the cover of the brochure: a key- 
board with the words Bobby Short 
written across the keys. All that was 
left to do was the inside of the 
piece, which required a little copy, 
a map showing how to get to the 
concert, the ticket prices, and an 
order form. I made it on the Mac. 

Everyone was duly impressed. It 
was just like the commercials: 
“Your computer can do this?” After 
a few minor and easily accom- 
plished changes, we had a brochure 
everyone liked. And then we did a 
very strange thing. We gave the 
Mac design to the volunteer de- 
signer, who sent it out to be typeset 
and then pasted it up on boards. It 
took more than two weeks, looked 
exactly like what I had done on the 
Mac, and cost $150 in typesetting 
fees. For $25 at L&B Typogra- 
phers, we could have had the same 
result — on the same day. 


Project 2: The season brochure. 

The June Opera Festival season 
brochure, mailed to 110,000 homes 
in Central Jersey each March and 
April to announce the upcoming 
season, is the single most important 
piece of advertising the June Opera 
does. It sets the tone for the news- 
paper and radio ads that are to fol- 
low, and brings in ticket orders and 
money at a time when the organiza- 


by Christopher Mario 


tion really needs it. And unlike the 
benefit brochure, this weuld be 
done on the Mac from start to fin- 
ish. 

But first there had to be ideas, 
which are things that desktop pub- 
lishing programs do not supply. For 
these we headed to Dana Commu- 
nications, the Hopewell advertising 
firm. Bob Prewitt, one of the Dana 
partners, is on the June Opera Fes- 
tival board, and advises the June 
Opera on marketing issues. 

We wanted an approach that 
would convince people that opera, 
despite its highbrow reputation, is 
an experience that everyone can ap- 
preciate and enjoy. I wanted to use 
“Opera for the rest of us” as our 
slogan (lifted, I will admit, from the 
Apple campaign of a few years 
back); Bob suggested “Real opera 
for real people” as being more to 
the point, and that’s what we used. 

Gene Underwood, Dana’s art di- 
rector, came up with a “Real opera” 
logo; Michael Prewitt, Bob’s 
brother and partner at Dana, sug- 
gested a method of folding the bro- 
chure (which, when laid flat, was 
nearly 40 inches long); and then it 
was on to the Macintosh. 


B ut not yet on to desktop pub- 
lishing. First the subjects of the 
photos in the brochure (five photos 
showing June Opera fans from var- 
ious walks of life) had to be identi- 
fied, convinced, and delivered to 
the Princeton Junction studio of 
Richard Speedy. Then the copy had 
to be written. And once that was 
done, the desktop publishing could 
begin. 

First, I copied the logo, which 
because it used condensed and ex- 
panded type, and because I was re- 
ally just beginning to understand 
how the program worked, took 
nearly two days to complete. I de- 
cided on a combination of Galliard 
and Garamond for the typefaces. I 
came up with a two-page order 
form to explain our involved pric- 
ing system, with a calendar show- 
ing the dates and times of the per- 
formances, and space for things 
like credit card numbers and seat- 
ing charts. I have no idea how long 
it all took. 

The good part: it’s easy to 
change your design, your type- 
faces, your type sizes, and just 
about anything else you decide 
might look better a different way. 
You have total control. But that’s 
also a negative, because there is no 
limit to the permutations possible 
in your design, and at this stage, 
changes cost nothing more than 
your time. It’s possible to get car- 
ried away. 

After the design was approved, I 
took it to L&B Typographers to 
print out on the Linotronic. It didn’t 
work. Bugs in the Ready, Set, Go 
program, or in the fonts, or maybe 
just viruses in the computers made 
some parts of the output disappear, 
and others print in the wrong type- 
faces. I found a way to get past part 
of the problem, and the L&B guys 
found a way to get past other parts 
of the problem, and eventually, it 
all worked out. These problems, 
however, are a very good argument 
for shelling out the extra money for 
one of the more expensive publish- 
ing programs. 

I pasted the full-page output onto 
boards, specified which of the two 
colors we used (black and tur- 
quoise) went where, and sent it off 
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to the printer. Don’t forget that for 
a large-scale project, you will need 
to get bids from printers, choose 
your paper stock and color, your 
ink colors, and you’ll also need to 
“spec” the job so that the printer 
knows what prints where and in 
what color. You’ ll also need to deal 
with photography, halftones, 
screens, and all the rest. 

If you have had absolutely no 
experience with printers, you might 
want to consider hiring a free-lance 
graphic artist to help you learn the 
tricks of the trade for your first proj- 
ect. For such smaller, one-color 
jobs as newsletters, however, all 
you will need to do with your 
Linotronic output is head for the 
copy shop and you are done. 


P cic 3: The program book. 

Following the success of the bro- 
chure, which prompted unprece- 
dented levels of response, I felt 
ready to tackle the really big job: 
the program book. The program 
book includes the names of the 
casts and directors of the shows, 
synopses of the stories of the op- 
eras, information about the June 
Opera’s financial operations for the 
year, including the name of every 
contributor, and general-interest ar- 
ticles about the shows. It also in- 
cludes a lot of advertising, which is 
one of the June Opera’s sources of 
income. 

It is 40 pages with a glossy, four- 
color cover. Last year they began 
working on this project in January. 
This year, no doubt emboldened by 
the power of desktop publishing 
and its quick turnaround time, I 
didn’t even start looking at the pro- 
gram until March. 

And it took me all day, every day, 
for a month to make it. It’s a nice 
book, it was successful, and it was 
cheaper than in past years, but it 
was not a good time. 

As with the season brochure, the 
benefit of being able to change the 
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Getting Technical: Hard and Software 


My Macintosh is an SE/30 
with a 40 megabyte hard 
drive. I expanded the RAM, 
or random access memory 
(comparable to a person’s 
short term memory, usable 
for a given task at hand) to 5 
megabytes. This configura- 
tion is just adequate for in- 
tensive desktop publishing; 
the SE, which I have also 
used, crashes regularly in 
large desktop publishing doc- 
uments, and the Mac Plus is 
not an option. Don’t try to 
save money by buying a Mac 
that will not be adequate. 

My printer is the Apple 

_ LaserWriter IISC, a non- 
postscript laser printer that 
in conjunction with a $56 
piece of software called 
Adobe Type Manager prints 
postscript-quality docu- 
ments. Any of the Mac-com- 
patible laser jet printers, or, 
for a bit more money, one of 
the low-end postscript print- 
ers, such as the new GCC 
Personal Laser Printer II 
(about $1,400), will be ade- 
quate for proofs. For the 
final product, I took my 
disks to L&B Typographers 


SINK 
on SWIM 
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Electronic Adventures: Sure, / can do typeset- 
ting on my Macintosh, Mario told Debbie Sandler. 
He forgot to say he had never done it before. 
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design repeatedly was also some- 
thing of a curse, since I was never 
quite satisfied with how it all 
looked and tinkered with it over 
and over. Another benefit/curse 
was the fact that the production 
time was greatly reduced, so I felt I 
had unlimited time to tinker. 

As a result, when the printer’s 
deadline for timely delivery ap- 
proached, I had to rush through a 
few things that I thought were rela- 
tively unimportant (such as the bi- 
ographies of the singers, because in 
addition to designing I was also 
writing all the copy) but which the 
artistic side of the organization 
considered very important indeed. 
(To paraphrase Fitzgerald, the ar- 
tistic are very different from you 
and me. That realization was an 
unintended benefit of my experi- 
ence in desktop publishing.) 

And that’s another problem. 
Desktop publishing on the Mac is 
so easy, and seems like so much 
fun, that you may find yourself 
doing everything on a project that 
before desktop publishing was 
done by many people. Last year, the 
June Opera had two designers, a 
writer, and an editor working on the 
program book. This year they had 
me. 


in Research Park, where the 
helpful staff printed out high- 
resolution, Camera-ready 
copy on their Linotronic 
L200 Imagesetter for $10 per 
page with a $25 minimum. 

For software, I used 

Letraset’s Ready, Set, Go 
($275), described in the com- 
puter magazines as a “low- 
end publishing program” 
and generally disparaged by 
experts, who favor Aldus 
PageMaker ($499) and 
Quark XPress ($479). Quark 
is considered the industry 
standard. Letraset, mean- 
while, has released an up- 
dated version of Ready Set 
Go under the name Design 
Studio ($619) to compete 
with the more popular 
Quark and PageMaker pro- 
grams. 

For a complete discussion 
of the relative merits of the 
various programs and print- 
ers, consult back issues of 
MacWorld magazine. (Prices 
quoted are not list, but those 
charged by MacConnection, 
a reputable discount soft- 
ware catalog with overnight 
delivery: 800-334-4444.) 


A poorly designed 
advertising campaign can 
make company profits sink. 
Your company can be 
swimming in profits with an 
effective, on-target ad 
campaign. 


careful product and market 
studies, we will develop an 
advertising campaign 
conducive to your goals 
and needs. 


The final results are at least com- 
parable (I would say this year’s 
products are better, but then again, 
I’m not exactly objective); the final 
costs are not. 

In 1989, design and typesetting 
costs for the various June Opera 
publications totaled just under |. 
$6,000. This year, they were 
$887.16. But as the boss notes, that 
doesn’t include the hidden costs. 

“There are advantages and dis- 
advantages,” says Sandler. “If you 
had been the coordinator of these 
projects, rather than the every- 
thing-ator, there would have been 
more time for other projects. But 
for the little things that always 
come up at the last minute, like 
invitations and signs, desktop pub- 
lishing has been great. Still, al- 
though it looks like it costs less, is 
it really less? I don’t know. I do 
know that it gives us much greater 
control, and that’s worth a lot.” @ 


Introducing Studio G., 
your proven source for 
effective, on-target 
advertising. Our team of 
creative professionals have 
one goal — to sell your 
product/service. Through 


For more information call 
Studio G., Lisa Gyurcsak/ 
President, at 609-426-4119. 


Desktop Publishers 


SAVE UP TO 25% 
ON OUTPUT 


Our Compugraphic 9400 has time available. Bring us your 
Macintosh diskettes ready for output. Use our excess 
capacity for your added profit. 


CALL ERI AT (201) 422-1400, EXT. 33 
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DTP: Desktop to Database 


While many people are wowed by the hot graphics, 
Some value other, equally powerful implications 


You'll Save Over S700 


Buy an Arche® Rival"386 SX 
with a 40 mb Hard Drive and 
Get a VGA Color Monitor FREE! 


NOW ONLY 


$2,399 


$3,110 Value 


ARCHE 


Qi ALITY ABOY EAU 


Computer publication experts 
and thousands of users nation- 
wide recognize the ARCHE 
reputation for quality, . 
compatibility and performance. 

Arche products are backed by a 
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hen I first started 
shopping for a computer, back in 
1985 or so, I had never heard of 
Ventura Publisher. I would have 
claimed that desktop publishing 
was something I was already doing 
on the table in my garage at 8 
Branch Alley. 

When I walked into the first 
computer store I told the salesman 
that I published a small newspaper 
and was interested in a machine 
that could manage a lot of data and 
could do basic word processing. He 
said, “Oh, you put out a newspaper. 
You want something with superb 
graphic and layout capabilities. 
You want a Macintosh.” : 

I said no. While I was sure that 
computers could do some neat 
things with design and layout that 
humans couldn’t do, I didn’t imag- 
ine that any computer could actu- 
ally design and compose pages any 
faster than a skilled compositor. 
Moreover, the real problem for 
most newspapers is similar to that 
of most businesses — how to track, 
process, and account for reams of 
transactions and interactions that 
come through its door every day in 
the form of classified ads, regular 
ads, press releases, calendar items, 
and all the rest. 

I probably thought back to the 
old New York Herald Tribune, 
which was my sentimental favorite 
when I was a kid first noticing the 
newspapers competing for space on 
the newsstands. The Herald Tri- 
bune was a typographical master- 
piece every day. Yet every day the 
New York Times bludgeoned it 
with another ream of densely 
packed news. — 

Mindful of the Trib’s fate, I 
wanted to be able to cope with all 
that information first, before even 
beginning to worry about how to 
make it look pretty. The salesguy 
nodded. “You want superb graphics 
capability. Let me show you a Mac- 
intosh.” 

Eventually I walked into a com- 
puter store and said I wanted to 
crunch numbers. I didn’t say any- 
thing about newspapers. I walked 
out with an IBM XT. 


Aa: enough, the flow 
of computer capability into our of- 
fice is one of few things that has 
played out pretty much the way I 
had originally hoped and imagined 
it would. We quickly became a data 
base-intensive operation and we 
quickly saw the editorial possibili- 
ties of data bases: 

If you enter a calendar listing the 
old-fashioned way, it ended up in 
one place and one place only in the 
newspaper. Enter it in a data base 
and it could serve a multitude of 
purposes. The Main Events column 
at the beginning of each issue of 
U.S. 1 is a testament to.the power 
of the computerized data base. Our 
reporters would only reluctantly 
search through all the listings in 
Miscellany (with about 20 sub- 
categories), Drama, Classical 
Music, Folk, Pop, Jazz, Art, Dance, 
and Business Meetings to cull out 
the 20 or 30 items we run as Main 
Events. The computer does it ea- 
gerly, and in seconds. 


We now have two radio versions 
of Main Events (WPRB, the stu- 
dent-operated station at Princeton 
University, broadcasts some items 
from our listings every day and 
U.S. 1’s listings are entered on Nas- 


| went to Clancy 
to talk about Ven- 
tura Publisher. We 
ended up discuss- 
ing data base pub- 
lishing, powerful 
stuff no matter | 
how pretty it is. 


sau Broadcasting’s telephone in- 
formation system —609-683- 
1350). Another permutation of the 
Main Events capability is the U.S. 
1 Official Visitors’ Guide, distrib- 
uted in conjunction with the 
Princeton Convention and Visitors 
Bureau. The bimonthly guide in- 
cludes listings of the major events. 

For years we have printed real 
estate transactions, newsy items 
loaded with information on listing 
price, selling price, taxes, etc. In the 
past year we began organizing this 
information in a data base. One of 
these issues we will print a report 
showing the average difference be- 
tween listing price and selling 
price, and how it has changed in 
recent months. 


io after the dust settled on 
all this data base work, we got 
around to the problem of page lay- 
out and desktop publishing. The 
software solution was Ventura Pub- 
lisher, with the Professional Exten- 
sion, the only real choice for a 
newspaper the size of ours running 
exclusively with PCs and compati- 
bles. 

Readers of the December 20, 
1989, issue may recall that installa- 
tion of Ventura was not an easy 
process for U.S. 1. Experts since 
then have told me that full mastery 
of the program is also a long and 
sometimes arduous process. At 
U.S. 1 we still only use the basic 
Hewlett Packard collection of type- 
faces, and we haven’t attempted to 
install the fancy draw programs 
(such as Corel) that would enable 
us to twist and turn headlines and 
other graphic images.. 

It’s just Ventura Publisher, but 
that’s just about enough for most of 
our purposes. I will bore you with 
one example. When we put out our 
1988 directory, the listings were all 
assembled by our old reliable data 
base, and then transferred via 
modem to our trustworthy Compu- 
graphic typesetting system. In 
about eight hours we had several 
thousand inches of galleys to be 
pasted into the pages. After several 
hours of pasting, we discovered we 
were about 250 inches short of 
copy. It was 3 a.m. and the paper 
had to leave for the printer at 10 
a.m. I immediately created a re- 
verse phone directory (thanks to 
that data base), and it just filled the 


by Richard K. Rein 


space. I finished laying it in at 
around 8 a.m. And then { nad to 
write a 1,000-word column before 
the paper went to the printer ai 10. 
It was a long night. 

This March we created our 1990 
Directory. The same old data base 
created the word processing file. 
We broke it into three or four sec- 
tions of about 60,000 characters 
apiece and clicked it into the elec- 
tronic pages of Ventura. 't was 
about 200 inches short. Damn. We 
adjusted the type size and line 
space by half a point, checked out 
a sample page for the visual effect, 
and clicked again. In about 15 sec- 
onds the changes flowed through 
the entire river of type. Problem 
solved. 


The Other Clancy 


[: you run a small newspaper in 
this town and are considering a 
move to desktop publishing, you 
eventually hear about Jerry Clancy. 
Clancy, not related to the 
Valcom/Clancy-Paul computer 
people, is the man behind Princeton 
Desktop Systems of Lakedale 
Drive in Lawrenceville. 

Clancy has assisted in the birth 
of desktop systems at the Mercer 
Messenger, the West Windsor- 
Plainsboro Chronicle, and the Jew- 
ish Post. He has worked with 
Chuck Creesy, who broke new 
ground in desktop publishing at the 
Princeton Alumni Weekly and who 
helped Clancy, the computer man, 
understand the typographical ba- 
SICS. 

His company still offers training 
on desktop publishing — Ventura 
Publisher is his preferred software, 
along with Corel Draw for graph- 
ics. The charge is roughly $300 for 
a half day session. He estimates that 
a novice can get started after three 
sessions; someone familiar with ty- 
pography and layout might only 
need two. 

Princeton Desktop Systems also 
sells the equipment and sets it up. 
Advances in computer technology 
notwithstanding, that continues to 
be a critical service. “The problem 
with desktop publishing,” says Cl- 
ancy, “is that you’re trying to put 
together a half dozen products, all 
of which are pushing the techno- 
logical edge and all of which are 
not compatible. What are the odds 
of all this working together the first 
time around? Not high.” 

Mail order houses that drop tons 
of equipment at bargain prices on 
someone’s doorstep don’t help, Cl- 
ancy says. “Computers are any- 
thing but easy to use. They’re com- 
plex and they fail in complex ways. 
We’re always finding things that 
don’t run together.” 

Clancy has helped numerous 
professional associations and non- 
profit organizations acquire the 
power of desktop publishing, 
among them the Center for Health 
Affairs, the New Jersey Bankers 
Association, Princeton University 
Press, St. Lawrence Rehabilitation 
Center, New Jersey Principals and 
Supervisors Association; New Jer- 
sey Society of Professional Engi- 
neers, and the U.S. Department of 


| wanted to be able to cope with mounds of information first, before begin- 
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Agriculture. 

I stopped in to see Clancy to first 
see if I was missing anything in our 
application of Ventura and to deter- 
mine what he thought would be 
happening next in the world of 
desktop publishing. Oddly enough, 
what Clancy wanted to talk about 
was how to track, process, and ac- 
count for vast quantities of data. 
That old problem hasn’t disap- 
peared, and it will probably linger 
long after everyone has 1,000 dot 
per inch printers and elegant type- 
faces numbering in the hundreds. 

Princeton Desktop Systems aims 
a substantial part of its business at 
what Clancy calls “data base pub- 
lishing,” creating documents out of 
vast computer data files. The 
Princeton University Press account 
involved creating a catalog derived 
from the data base that tracks the 
press’s thousands of books in stock. 
The program generates the com- 
plete title index, about 100 pages 
long, by author, title, classification, 
and by series. Clancy holds up a 
catalog from the Yale University 
Press. Yale is considering a pro- 
posal for a similar system. 

Born in Newark and raised in 
Spring Lake, Clancy majored in 
math at Monmouth College (Class 
of ’62) and joined IBM. “Being in 
the right place at the right ime” for 
him was Poughkeepsie with IBM in 
1963, helping to develop the oper- 
ating system for the 360 computer 
series. “It was a great learning ve- 
hicle,” he says. : . 

In 1978, while working fo 
Honeywell, he chaired an industry 
committee charged with setting 
standards for local area network ac- 
cess. Clancy moved to Warner 
Communication, working with 
videotext. When that entire divi- 
sion got slashed (as a result of 
Warner’s losses with Atari), Clancy 
decided to fulfill the lifelong dream 
of starting up a company of his 
own. 

That was in 1982 or ’83. Today, 
he says, he has no regrets — “just 
the regret that I didn’t do it earlier.” 

Looking back at his career, he 
estimates that he has programmed 
computers in something like 16 dif- 
ferent languages. “What I’m doing 
now is taking me back to all the 
basics. I have had to get all my 
skills back.” The programming 
project consuming Clancy at this 
moment is one he calls “the most 
sophisticated thing we have ever 

done.” The product is called BillT- 
rak and its purpose is to enable pub- 
lic affairs groups, corporations, 
consumer interest groups, lobby- 
ists, and the like to keep track of the 
status of bills as they pass through 
the legislature. 

It’s a gargantuan task. Since the 
current New Jersey Legislature 
took office in January, more than 
7,700 bills have been introduced. 


Desktop Solutions: Cathy Clancy (Jerry’s daugh- 
ter), Clancy, and Dave McGuire (a hardware and 
software wizard) team up with a Genius monitor. 


By the time the two-year session 
ends, the number may swell to 
20,000. The status of each bill 
changes as it moves from introduc- 
tion to committee to the Assembly 
to the Senate and, in some cases, to 
a vote and then to the governor’s 
desk. 

As Clancy says, “you’re hard 
pressed just to know the status of a 
bill. It’s becoming almost impossi- 
ble to keep track of them.” Clancy 
has spent about three years devel- 
oping the system, which is about to 
go into formal testing. The system 
searches for bills by bill number, 
subject, public law references, 
sponsors’ names, and committee 
names, among other variables. 

The BillTrak system also is de- 
signed to capture the text of bills, 
so that someone could search for all 
bills with the word “mortgage” in 
it, for example. “Instead of a priori 
having to know all the bills you’re 
interested in,” says Clancy, “this 
provides another means of catching 


a bill that might otherwise sneak 


by.” 


Plaving all that on a data base 
is one thing; making it accessible 
and usable for clients in their of- 
fices is another. Clancy’s BillTrak 
system is an example of “distrib- 
uted data base processing.” What 
that buzzword means is that instead 
of dialing into an electronic bulletin 
board and then waiting (and usually 
paying) while it performs searches 
for you, this data is downloaded to 
your computer. At that point, says 
Clancy, “you can manipulate it to 
your heart’s content.” 

The system obviously includes 
updating. At any time a user can 
press a key for an update, and it will 
automatically update by modem all 
the forms that have changed since 
the last update. (The process will 
take about 30 seconds.) In addition, 
the system allows users to do their 
own updating of certain fields. 
Someone using the system on be- 
half of several clients could label 
the bills that are of special interest 
to a particular client, for example. 

On top of all that, and here is 
where that desktop publishing ex- 
perience comes in, the user can sift 
through the data in any which way, 
and then create a handsome printed 
document that can be passed 
around the office. No one wants to 
keep track of 20,000 bills in the 
legislature without the benefit of 
some hard copy. Clients can print 
their own reports at any time on 
their own office printer; if they 


want fancy desktop publishing pre- 
sentation they can have their data 
uploaded back to Clancy’s office 
for production. 

In short, the system provides 
many ways to keep an eye ona very 
big target. “If you blink an eye and 
don’t pay attention a bill could be 
signed into law,” Clancy says. 
“Things are moving with blazing 
speed,” : 

Clancy will market his system 
first in New Jersey, and he has 
plenty of other states targeted as 
well. “It can provide the foundation 
for a lot of useful applications,” he 
says. When you consider how 
many things are similar to the state 
legislature, you also realize just 
how important and powerful 
database publishing will be. And 
the beauty is that it doesn’t have to 
be pretty at all to be useful. a 
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uy a copy of Ventura 
Publisher almost anywhere in the 
world and within a few weeks or 
months of the purchase you will 
receive a brochure extolling the vir- 
tues of a utility software known as 
VP Toolbox. 

“We don’t have to tell you about 
Ventura’s extraordinary publishing 
power,” the brochure says. “By 
choosing Ventura, you’ve shown 
your ability to cut through the mar- 
ket hype. You’ve selected the best 
— but are you lost ina file jungle?” 
For most users of Ventura, the an- 
swer to that question is already, or 
will soon be, yes. 

The VP Toolbox goes out to 
users all around the world, in Ger- 
man, Dutch, and Italian, in addition 
to English. It comes from just 
around the corner, 55 Princeton- 
Hightstown Road, the office of 
SNA Inc. and the author of VP 
Toolbox, David Ransen. 

Ransen has obviously found a 
niche with the VP Toolbox, which 
provides a way of reorganizing 
Ventura’s “tags” (collections of ty- 
pography commands created by the 
individual users to meet specific 
publishing requirements) into an 
easy-to-manage format — some- 
thing Ventura itself does not do. 

“Ventura is not an easy program 
to learn,” says Ransen. “And dur- 
ing the learning-curve people tend 
to make unwise decisions and then 
get stuck with them.” The result: 
Ventura style sheets clogged with 
dozens of tags, many of which have 
purposes and characteristics long 

forgotten by the user. VP Toolbox 
creates tables showing all these 
tags, and also provides a means of 
copying useful ones from one style 
sheet to another — another thing 
the basic Ventura program does not 
permit. 

Ransen says he just sensed the 


need for the product. “You begin. 


with an inspiration, something you 
believe in. You get the product out 
the door and then you listen care- 
fully to what people say about it, 
rather than doing the market re- 
search first,” he says. 


Ransen: His VP Tool- 
box was a hot but- 
ton.And when Ven- 
tura brings out its 
Mac version, Ransen 
will have a Toolbox 
for it. 


ae 
| 


ee a eee ee 
eg Sak 


-™® OFFICE FURNITURE 


KIMBALL 


INSTALLATION 


+e 


MOVE MANAGEMENT 


_AK 
GO 


EST. 1929 


STEELCASE/STOW & DAVIS 


250 OTHER MANUFACTUERS 


PROJECT MANAGEMENT 


E 
, =| = \ 


|OFFICE ENVIRONMENTS 


Finding a Niche in Ventura 


Princeton Jct.’s SNA takes VP Toolbox global 


In the case of VP Toolbox, 
Ransen says, “after the first version 
came out someone at Xerox (which 
was marketing Ventura) got wind 
of it and invited me to show it at the 
Xerox booth in the Comdex trade 
show in November of 1987. By the 
end of the month we had 1,000 
orders. Clearly we had touched a 
hot button. The second edition did 
even better and we began interna- 
tional distribu- 
tion.” 

So how many 
copies have been 
sold to date? “TI 


‘| fantasized 
about the per- 


ited. The answer is that when 
you’re a little company the price of 
admission for a new product is as- 
tronomical. To circumvent that you 
go for a niche. It’s not big enough 
for the big boys to compete.” 

Still, those little niches keep 
emerging. Ransen has developed a 
product called Stylist for Microsoft 
Word applications on the Macin- 
tosh. And he is working with Xerox 
now to perfect a VP 
Toolbox for the 
forthcoming Macin- 
tosh version of Ven- 
tura Publisher. 


really don’t fect desktop Ransen, 38, nm 
know,” Ransen a up in Montreal, 
Says;  in-ep- publishing SYS- where his father is a 
gland, for exam-. tem.’ Soon real estate devel- 
ple, Xerox li- after, Ransen oper. He earned his 
censes the Ph.D. in human de- 
program from us created VP velopment at Cor- 
and puts it into Toolbox. nell, where he was 
every box they one of the first stu- 
sell. In other I denis ever to use a 


countries a dis- 

tributor will do that.” He estimates 
that the number is in the tens of 
thousands — nice but not a major 
bestseller in terms of computer 
software. 

“When you make an add-on,” he 
says, “it’s very unlikely to be a 
bestseller. You limit the market. 
People often ask why we don’t 
make something that isn’t so lim- 


computer —- a main- 
frame — to word process his doc- 
toral dissertation. He later taught 
psychology and education at Tul- 
ane. In the early ’80s he came to 
New Jersey to work for the state 
education department, helping to 
manage the information derived 
from the plethora of public and pri- 
vate school reports. Computers, ob- 
viously, were important tools in 
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tracking this data. 

Then, “with no planning and 
very little logic,” he says, “I woke 
up one morning and decided I was 
bored.” He began a computer con- 
sulting and software development 
company called System Network 
Architects, and soon was helping 
“all sorts of clients” to automate all 
sorts of operations. 

In 1986 or ’87 Ransen bought an 
early release of Ventura Publisher. 
“T started to notice that there were 
some things missing with it,” he 
says. “I began to fantasize about the 
perfect desktop publishing sys- 
tem.” Even though Ransen has vir- 
tually no formal training in com- 
puting (he took one course in 
college and dropped out after two 
weeks), he began immersing him- 
self in the elements of such pro- 
gramming languages as C and As- 
sembler and Pascal. 

Soon he had created VP Toolbox, 
which is much more than just a 
simple application of an existing 
software product. “It’s very deep,” 
says Ransen. “It’s written, as they 
say, down to the bare metal.” 


Ranson has succeeded in part 
by being “lean and mean” and in 
part by “out-sourcing” certain ele- 
ments of his business. The packag- 
ing of his software into boxes, for 
example, is contracted out. The 
writing and production of print ad- 
vertising, on the other hand, is done 
in-house, by Ransen himself, 
thanks to the powers of desktop 
publishing. 


SNA also has “strategic alli- 
ances” with some of the big players 
in the business, including Xerox 
and the Minnesota company that 
makes the Lasermaster, a 1,000 
dot-per-inch printer. The company 
included a free, trial version of VP 
Toolbox in each shipment. 

What’s beyond Ventura? “Ven- 
tura is still in my opinion the most 
powerful desktop publishing pro- 
gram you can get,” says Ransen, 
“particularly for long documents, 
and technical documents. But it’s 
four or five years old. It’s beginning 
to show its age. There are things 
you can do with text that are going 
way beyond Ventura Publisher.” 

Ransen steps back to look at the 
Big Picture. “Computers originally 
crunched numbers. That was the 
first wave. Then they began to ma- 
nipulate data — the second wave. 
Now we’re entering the third wave, 
with the computer managing text. 
Text processing is important to al- 
most everyone — anyone who 
reads and writes. . 

“I’m very actively exploring 
such things as CD-ROMs to use as 
vehicles for delivering huge quan- 
tities of information to people. 
With a CD-ROM player on your 
desk it’s incredible what can hap- 
pen. You can have 25 encyclope- 
dias on the disk and you can get all 
the references to a given fact in all 
the encyclopedias, in the space of 
three of four seconds. 

“For desktop publishers you can 
geta disk with the images of 10,000 
stock photos, or 15,000 pieces of 
clip art. And it’s in its infancy. A 
lot’s going to happen in this field.” 

Ransen, whose wife works in 
sales for a large software company, 
expects to be right in the thick of it. 
The 80-hour work weeks, the 
“killer schedules with no free time 
at all” are largely behind him now 
that his organization has moved 
well beyond the start-up phase. 
But, he says, keeping pace in a fast 
changing environment is st li a 
major challenge. “The hours are 
not as lunatic,” he says, “but the 
pressure has not abated.” |] 
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What’s NeXT? NeAT? 


[. the beginning it was a simple 
dilemma: PCs vs. Macs. PCs were 
cheaper, but Macs were easier to 
use. PCs had more raw computing 
power, but Macs had more refined 
graphics capabilities. 

Soon, if Steve Jobs has his way, 
you will be wondering what’s 
NeXT. NeXT is the much antici- 
pated new personal computing sys- 
tem developed by Jobs, one of the 
two guys (Steve Wozniak was the 
other) in the garage where the orig- 
inal Apple computer was devel- 
oped. 

Jobs’s new computer is in pro- 
duction and a regional sales office 
(for southern New Jersey, eastern 
Pennsylvania, and Delaware) has 
just opened in a sleek suite in the 
HQ complex at Princeton Forrestal 
Village. Janet Cahill, the sales man- 
ager, bubbles with enthusiasm 
when she describes NeXT — both 
aS a Career Opportunity and as a 
computer. 

“IT wasn’t looking to leave IBM,” 
says Cahill, who had worked for 
Big Blue since earning her eco- 
nomics degree from Princeton in 
1985, “but NeXT was the opportu- 
nity of a lifetime. First it’s a start- 
up, second it’s a Steve Jobs start- 
up, and plus NeXT is the most fun 
product I have ever been involved 
with.” 


Some initial press reviews have 


taken a ho-hum view of NeXT, 
maintaining that its components are 
all current generation technology 
instead of the next. Maybe. But no 
one other than Jobs has had the 
talent or courage to put it all to- 
gether in one compact and impres- 
sive package. Its architecture per- 
mits exceptionally high 
“through-put” (referring to the 
amount of data that can pass 
through the system) and utilizes 
software that makes companies like 
Lotus and Ashton-Tate drool. 

The central processing unit itself 
is stowed away in a one-foot cube, 
a durable-looking thing with the 
heft of a cinder block. It seems des- 
tined to be kicked forever under 
someone’s desk instead of hogging 
desk space. Its principal storage 
medium is not a traditional hard 
disk, but a 256 megabyte remov- 
able optical disk. This optical read, 
write, and erase disk comes loaded 
with digitized versions of 
Webster’s dictionary, the Colle- 
giate thesaurus, the Oxford Dictio- 
nary of Quotations, the complete 
works of William Shakespeare. 

More digital references are ex- 
pected to be available soon (NeXT 
notes that Dow Jones is demon- 
strating a digital edition of the Wall 
Street Journal), and the software 
permits users to create their own 
digital libraries. 

The optical disk, incidentally, 
can hold the operating systems plus 
all the data and software applica- 
tions that some people will ever 
use. So if you leave Princeton to 
visit friends in California, all you 


take with you is your durable opti- 
cal disk. Slip it into the friends’ 
NeXT and you are in business — 
still at home electronically. 

The CPU is connected to the 
monitor by a single cord (elegant), 
and the monitor holds the jacks for 
the keyboard, mouse, microphone, 
and stereo speakers. Yes, micro- 
phone and speakers. The NeXT has 
audio capabilities we won’t begin 
to describe, except to note that 
when Steve Jobs leaves E-Mail 
messages for his staff he occasion- 
ally drops in messages in his own 
voice. You can show emotion with 
voice mail. 

The monitor is another marvel. It 
has television-like resolution, (92 
dots per inch, as compared to 72 dpi 
on most monitors) and true Post- 
Script definition on the screen. The 
system is also capable of multi- 
tasking. You can play music while 
you do desktop publishing. You can 
note the arrival of E-mail while you 
are working on a project. 

NeXT, of course, is bound to cost 
MoRE. More than a simple PC or 
Mac, yes, but probably no more 
than (and possibly less) than the 
systems most of us have assembled 
to handle desktop publishing. Pub- 
lish! magazine compared the NeXT 
to a similarly configured Macin- 
tosh IIx and IBM PS/2 Model 80, 
both with read-write optical drives 
and laser printers. NeXT’s retail 
price of $13,500 was cheaper than 
the Mac ($22,410) or IBM 
($25,694). 

Cahill staffs the Princeton office 
with systems engineer Mike 
Matlack, who earned a computer 
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Unlike discount commodity stores, 
Office Specialties provides a 
wealth of product information, 
delivery, easy-to-use remote or- 
dering, usage reports and much 
more...ABSOLUTELY FREE. 
It is part of our commitment to 
better serve our customers and 
provide total satisfaction. 

This tradition of value-added 
service 1s just a phone call away, 
giving you the following FREE 


(Y¥ Remote Ordering...by FAX or by 
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Call Office 
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From desk supplies to specialty 
items to complete office furnish- 
ings, our sales team can be called 
upon to give you the kind of at- 


2105 Nottingham Way, 
Trenton, NJ 08619 


Phone: (609) 587-5411 
Fax: (609) 588-8663 


engineering degree from Lehigh 
(class of ’85) and a master’s from 
RPI, and then worked in software 
development for GE for four years. 

Cahill is the daughter of two 
Johns Hopkins professors. Her fa- 
ther is a physicist; her mother’s in 
the School of Hygiene and Public 
Health. After Princeton she went 
into sales for IBM. By April of 
1989, both her branch and regional 
managers had jumped ship to 
NeXT. 


Cahill’s husband, meanwhile, 
continues to work for Big Blue asa 
marketing manager. “We’re not 
large,” she says, citing one contrast 
between NeXT and IBM, “but as 
Steve says we have to succeed by 
working smarter. This company is 
a group of very talented, very com- 
mitted people. You find yourself 
doing a little bit of everything.” 

What’s NeXT? Whatever else, it 
will no doubt be NeAT. 

— Richard K. Rein 
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Symposium Demonstrators: 


Computerware, 2940 Brunswick Pike, Route 1 South, 
Lawrenceville 08648. Tom Kovalcik, manager. 609-883- 
6660. Fax: 609-883-6708. 

One of eight locations in an East Coast chain headquar- 
tered in Bristol, Pennsylvania, Computerware was listed in 
the top 500 privately held, fastest growing businesses by 
INC. Magazine in 1988 and 1989. An early entry to the 
desktop publishing revolution, it provides software and hard- 
ware solutions. , 

“We call ourselves the Goldilocks company,” says founder 
Kovalcik, “because we’re not too big, not too small, but just 
right. If you have a shared world, we can go back and forth 
between Mac and IBM.” Using a digital Daystar board, 
Kovalcik will demonstrate a developing technology: trans- 
porting files from Pagemaker files between the IBM Model 
70 and the Macintosh IIFX. 


Bob Bookman, president and manager; Enid Hernandez, 
education sales. 

At the seminar Enid Hernandez will demonstrate a Mac II, 
set up with a laser writer and scanner, plus two Mac programs 
— Quark XPress, the desktop publishing program, and Free- 
hand, a drawing program. 

MDI also plans a sneak preview of Framemaker, a Frame 
Technology product that can be used either on the Mac or the 
IBM compatibles. “This newest desktop system has a lot of 
add-on features,” says Hernandez, “such as automatic bibli- 
ographies and indexes.” 


Next Inc., regional sales office, 116 Village Boulevard, 
Suite 200, Princeton Forrestal Village. 609-951-2211. Fax: 
609-951-2206. Janet Cahill, regional sales manager. 

Steve Jobs’s new company has a regional sales office at 


These firms will appear at the Desktop Publishing 
Symposium: Thursday, July 19, 5 to 8 p.m., at the 
Princeton Marriott. Free admission. 609-452-0036. 


Princeton Forrestal Village. See page 11 of this section. 


Professional Computer Center, 23 Summit Square Cen- 
ter, Langhorne 19047. 215-860-5200, Fax: 215-860-2646. 
Dennis Mehta, vice president. 

Using Professional PrePress, its own integrated group of 
software applications based on Macintosh and SUN plat- 
forms, this firm will demonstrate a Macintosh FX, with Apple 
personal laserwriter NT, a color printer, and a color scanner. 

The firm’s training center in Newtown has eight work 
stations, and trainers can teach almost any kind of desktop 
software on a one-on-one basis or group basis. 

Silicon Graphics, 7 Neshaminy Interplex, Suite 101, 
Trevose 19047. 215-638-3707. Fax: 215-638-9285. Mike 
Bartlett, account manager. 


Full Color Computing, 90 Grove Street, 
Suite 110, Ridgefield, Connecticut 06877. 


Cover to Cover Books, Princeton Mead- 
ows Shopping Center, Plainsboro 08536. 609- 
734-9233. Fax: 609-734-9258. Bob Ipsen. 

“We're a source of information on desktop 
publishing programs using media as well as 
the written word,” says Ibsen. In addition to 
his standard titles, he will bring to the Marriott 


books, a complete selection of promotional 
catalogs, and some training videotapes for 
Ventura and PageMaker. 

“In-house trainers love these videos,” says 
Ipsen. “They run like a demonstration disk; 


demonstration.” 


Graphic Connexions Inc., 10 Abeel Road, 
Cranbury 08512. 609-655-8970. Fax: 609- 
655-0612. Derek S. White, president. 

What began as a typesetting service for an 
ad agency, Market Source, is now an all-pur- 
pose service bureau. 

Though the seminar will showcase “in- 
fotainment” technology, with interactive 
computer kiosks that alternate animated infor- 
mation sequences with MTV-style ad loops, 
Graphic Connexion’s “bread and butter” busi- 
Ness is the color market, using desktop scan- 
ners to do color separation, color and Linotro- 
nic output. 

Two Linotronic L300s run around the 
clock; the equipment also includes a QMS 
color laser writer and two turbo laser black 
and white printers, plus several scanners, in- 
cluding a Microtek color scanner. 


MDI Computer Store, Route 130 and 
Princeton-Hightstown Road, East Windsor 


Advanced technology 
NOW offers you FAST, 
quiet, high quality print 


e 16 Resident Fonts 


203-438-5227. Fax: 203-431-6743. 

With this software, you can begin with an 
image and end up with a completely different 
one. As one analyst said, “You can’t turn a 
horse into a car, but you can do a lot more than 
just end up with a horse of a different color.” 

Full Color Computing will demonstrate the 
Full Color Pre-Press line — mixing color 
artwork with text on a one-page layout — 
running on the Silicon Graphics Personal Iris 
workstation. Able to accept files from major 
desktop publishing programs, it processes 
photos from color scanners, makes composite 
images from multiple photographs, does pro- 
fessional retouching, and allows for freehand 
drawing in color. 

Based in Mountainview, California, the 
publicly owned Silicon Graphics is the lead- 
ing supplier of high performance systems for 
visual processing applications. 


VidEOS Multimedia, Box 7105, Prince- 
ton 08543. 609-695-3516. Fax: 609-695- 
3520. William Mutschler, president. 

VidEOS will demonstrate Aldus Persua- 
sion and MacroMind Director as methods of 
electronic/video presentation. Slide show ma- 
terial and animations will be displayed with a 
video projector to a six-foot screen and a 
video monitor. ““There’s a significant differ- 
ence between RGB and composite video sig- 
nals, even when using industrial 3/4" units,” 


says Mutschler. 

Custom business slides and print assign- 
ments will also be exhibited. ““We never lose 
sight of the presentation’s purpose. Nobody is 


_ impressed by just another pretty slide, or bar 
charts that dance for no apparent reason.” 
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The new « Laserstar 6e « prints at 6 pages/minute with 300 x 300 dots/inch 
resolution and lets you print laser perfect correspondence, reports and spread 
sheets quickly and quietly. Advanced application includes full page graphics 
and desktop publishing, such as, complete plug-in PostScript emulation 
“ImageScript’ (font, graphics rotation and scaling). 


KREN BUSINESS MACHINES 609/924-8163 


A supplier of electronic business machines 
Sales, leasing and servicing the complete 
line of AEG Olympia office products 


172 Alexander Street @ Princeton © New Jersey 


Laserstar 6e 


Kl 


ARA 


Tara Enterprises of Princeton, Inc. 
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A morning seminar on the latest developments in networking 
including LAN to LAN connections, and LAN to remote or local 
mini and mainframe computers. Solutions for communication 
gateway connections to a LAN will be discussed, as well as 
remote home office and laptop computer connectivity. 


Featuring - 


WNOVELL 


Banyan, and the Banyan logo are registered trademarks, and the Banyan Tree is a 


GLOBAL 
PICTURE 


NASSAU INN 
PRINCETON NEW JERSEY 
WEDNESDAY AUGUST 1, 1990 


TO REGISTER, CALL 609-683-9464 
The Novell logo is a registered trademark of Novell, inc. 


trademark of Banyan Systems Inc. 
COMPAQ,® Registered U.S. Patent and Trademark Office. 


KNOWLEDGE BUREAU 


GRAPHIC CONNEXIONS, Inc., is a Knowledge Bureau. 
It is one of only a handful of such businesses in the 
country. The company has the technical know-how and 
state-of-the-art equipment to serve companies that use 
DeskTop Publishing/Presentations. 


GRAPHIC CONNEXIONS understands technology. They 
understand type. They understand design. The staff of 
typographers, illustrators and computer artists work 
round the clock on over a dozen Apple Macintosh and 
IBM computers. The output equipment is calibrated to 
insure precise, consistent results. 


If your company is using or considering DeskTop 
Publishing/Presentations, or if you are planning a job 
for print or video, contact the experts at Graphic 
Connexions. For 15 years they have been providing 
creative services for thousands of businesses. For 3 years 
they have been providing PostScript services. Now is the 
time to save huge dollars on color and video work. Call now! 
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The NeXT Computer: 
The First Computer of the 1990's 


Before there was NeXT the company, there was NeXT the idea: to build an extremely powerful, easy-to- | * a 


use computer. From the very beginning, our goal was to create a computer that would change the world. 
In the 90’s we will probably see only 10 real breakthroughs in computers. Here are 7 of them: 


¢ A new architecture optimized for total system throughput 

¢ A pioneering technology for vast and reliable storage 

¢ Built-in CD-quality sound , 

- A unified imaging system - Display PostScript - for both the display and printer 


¢ An intuitive interface that gives everyone access to a very powerful operating Sys- 
tem. 


¢ A multimedia mail system that enables communication combining text, graphics, 
and voice 


¢ A new development environment that dramatically cuts the time it takes to create 
and customize software. 


Chances are you might be using other computers to do your work. It’s important to know that the NexT 
Computer can fit into virtually any environment. 


The NeXT Computer is 
being used for: 


NeXT Third-party 
developers include: 


¢ Office Productivity ¢ Lotus 


¢ Professional Publishing ¢ Ashton-Tate 
¢ Informix 


e Word-Perfect 


¢ Scientific and Engineering 
Research 


« Multimedia 
e Frame 


¢ Music ae 
¢ Dayna Communications 


¢ Financial Analysis ¢ Abaton 


« Speech and Voice Recognition ¢ Metaresearch Inc. 


¢ Image and Sound Processing 


« SAS 
¢ Medical Applications + Adobe 
« I/S Application Development Sei. 
¢ Scientific Instrumentation 
Control shirk, 
¢ Documentation Management * MediaLogic 
(archival, OCR, searching) ¢ and others... 


¢ and more... 
Come and see NeXT at the US1 Desktop Publishing Symposium. 


NeXT Inc., 116 Village Boulevard, Suite 200, Princeton Forrestal Village, Princeton, New Jersey 08540 
(609) 951-2211, (609) 951-2206 FAX 
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See what 
our publisher can 
for YOU. 


Seeing is believing, so the saying goes. No 
truer words were ever spoken than when it 
comes to the Apple® Macintosh® II cx personal 
computer in the service of desktop publishing. 
The power and speed of the Macintosh IIcx 
means you can run advanced desktop publishing 
programs right alongside your business 
programs. So it’s easier than ever to integrate 
information from many different programs 
to create the perfect published document. 
You'll find that formatting text, adding visuals, 
and designing page layouts are a snap. And, 
so are making corrections and revisions. 
What’s more, with the option of 16.5 
million colors and 256 shades of gray at 
your fingertips, your documents will carry 
tremendous impact. Macintosh IIcx not only 
gives you nearly all the color the eye can see, 
it gives you the speed to run color programs 
efficiently. 

And as with all Macintosh computers, 
when you print your document, you'll get the 
same clean, sharp image that you saw on 

your screen. 

Every publisher has a bottom © 
line, and here’s ours: a Macintosh 
desktop publishing system , —— 

can save youmoney. It reduces theneedfor © 
expensive paste-up time, typesetting charges and 
outside printing. oo 

So stop by today and meet our new publisher— WAIN smn 
Macintosh IIcx . We think you'll want to see a lot more of what 


it can do for you. : ; 
) Come see our exhibit at the U.S. 1 Desktop Publishing (ata tate meres ry — eS 
ENON Nee Reece 


Symposium, July 19, 1990. ee 
ymp July : 
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